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Agenda

- general transit mode split (TM S)
trends (1996 - 2001)

- MT rider characteristics and
trends

- MT specific market segments




General TM Strends (1996 - 2001)

- overall TM Sto/from Mississauga

- external market to/from Mississauga
(local transit)

- mar ket within Mississauga (local
transit)
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Mode choicg for tripsto Mississauga (am peak period all purposes
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Local transit trips from Mississauga (am peak period all purposes)

destinations
Mississalga
Brampton
Caledon
Toronto
Durham

York
Halton

Hamilton
External

total

1996 TTS
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Local transit tripsto Missssauga (am peak period all purposes
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The 130 traffic zonesin Mississauga
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Traffic zoneswith increasein local transit generation in a.m. peak period

(increase > 100 local transit trips)




Traffic zoneswith increasein local transit attraction in a.m. peak period

(increase > 100 local transit trips)




MT rider characteristics and
trends

- 2001 MT ridersby time period and
trip purposes

- changein trip purposes
- change by time period
- change in work trips by time period
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MT rider characteristics and
trends (continued)

- change in school trips by time
period

- changein overall trips by age
groups

- changein overall trip rates by age
groups
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2001 MT Riders by Time Period and Trip Purposes
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Daily Transit Trips

MT Riders Trip Purposes
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MT Riders by Time Period (work purpose)
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MT Riders by Time Period (school purpose)
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transit trips

MT Riders by Age Groups

1996 TTS
w2001 TTS

2000 -

0

11-15

16-20

21-25

26-30

31-35 3640 4145 4650

age groups

51-55 5660

61-65




Daily TransitTrip Rate
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MT specific market segments
- high demand origin locations
- high demand destination locations
- age 16-25 population locations

- MT transit pass holder locations
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MT specific market segments
(continued)

-Job typesand TM S
- high TM S employment locations
- UTM student locations

- high school student trip purposes
after school
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MT specific market segments
(continued)

- origin of Clarkson GO station users

- feedersto Route 19
-originsof MT ridersto City Centre
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Traffic zoneswith high local transit generation in a.m. peak period

(> 200 local trangit trips)




Traffic zoneswith high local transit attraction in a.m. peak period

(> 200 local trangit trips)
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Traffic zoneswith high age 16-25 population

(> 1000 per sons)




Traffic zoneswith high MT pass holders

(> 100 persons with pass)




Local Transit Share of Mississauga Residents by

Job Types
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Traffic zoneswith high office type employment
(> 500 office jobs)




L ocation of UTM studentsin Mississauga




Trip purposes of high school students after school

Faci |1 ate a passenger
Work
Other

Home
Subsequent school
Market/Shop

total

trip
381
409
1,572
42,205
260
286
45,113

percent
1%
1%
3%
94%
1%
1%
100%



Origin of GO ridersboarding at Clarkson GO Station

(> 100 persons)




Major Feedersto Route 19
(from Mississauga & Brampton am peak period)
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Origin of MT ridersgoing to City Centre




Conclusions

- TM Strends (internal vs external
market)

- high demand locations shown
- specific mar ket segments shown

- Impact of demographic changes
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Conclusions (continued)
- growing GO related mar ket

- different peaking characteristics for
school and work in p.m.

- potential TTS applications shown
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